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[0 O Unit 14 Product and Corporate Advertisingl] [ Key vocabulary[d [T Hlustrate the key vocabulary with
examples of both product and corporate advertising. Show students examples of product advertisements in
magazines and elicit the word advertisement from them. Explain that we say an advertisement and not an
advertising. Ensure that students understand the difference in meaning and pronunciation of the words advertise,
advertiser, advertising and advertisement.[J [J You may wish to use the photocopiable vocabulary exercise on page
74 to check that students understand the crucial terms.[] [J To illustrate corporate advertising, you could use either
a job offer which gives information about the company and their policies or a similar one to the BP corporate
advertisement on page 143 of the Students Book. Ask students to think of methods of communication companies
use to make their policy and attitudes known to the public. These can include company websites, annual reports,
newspaper articles and sponsorship of international or local sport and cultural events. Explain that these are
designed to generate positive publicity about the company. If students have problems understanding the difference
between publicity and advertising, point out that some publicity can be negative as we cannot always control what
people will say or write about a company [ although some consider that all publicity is good publicity, and you
may want to mention Benettons advertising campaign briefly at this stage--using controversial images which
deliberately draw a great deal of public criticism. An example of a major company destroyed by bad publicity in the
UK is Ratners, the high street jewellery chain--its founder spoke openly about the poor quality of its cheaper
products and the company collapsed as a result of the backlash[J . Give an example of negative publicity such as if a
Boeing plane crashes, the companys name will be headline news in every newspaper and news programme.
Advertising is ordered and paid for by a company and its aim is always to increase sales by creating positive
attitudes towards the products being advertised.(] O Lead-in(J O 1 The purpose of this section is to get students to
think about different advertising media. Groups can brainstorm ways that companies advertise their products and
services. These include a wide variety of print, broadcast media [J TV, radio and the cinemal] , outdoor
advertising [ posters, hoardings [billboards], displays of logos at stadiums and on clothes, and skywriting[] ,
transportation advertising O racing cars, and signs on public transport vehicles and stationsd , point of sale
advertising O window displays, product demonstrations and stands in supermarkets(] , websites and sales through
e-commerce, and other printed media [ carrier bags, calendars, matchbooks, pens, etc.[] . Gather together the
various ideas on the board.[J [J 2 Use this discussion activity to encourage students to think about the latest trends
in advertising such as free advertisements from Internet providers and virtual advertising. Encourage them to talk
about their favourite ads and advertising methods. Discuss whether they find the four methods mentioned
appealing or not. Ask them to think about other innovative ways to advertise such as small screens at petrol pumps
at filling stations.lJ [J 3 These activities are designed to have fun with slogans. You may want to display various
slogans and ask students to discuss and select the best. It might be fun to ask students to translate some of them into
their own languages and discuss the results. They will no doubt discover the difficulties in translating humour and
word-plays, so often found in slogans.[] [1 1 The examples in the text are taken from the Internet and should
provoke a discussion on the problems of international or global advertising. Ask students to read the examples and
say how they would react to products bearing these slogans.[] [ 2 Students now work in groups to translate
popular slogans in their language into English. They may also wish to invent new slogans in English for products.
To help them, it might be productive to circulate magazines or suggest topic areas such as chocolates, beer,
sportswear, perfume and shampoo.[] [1 4 This discussion task is designed to get students to talk about provocative
and sometimes offensive advertising. As a preparation for the reading text, it may also be useful to ask them if they
think this example from Benetton has the same affect on all age groups, or whether certain generations find it more
acceptable than others, and why. You may want to include another example such as French Connections use of
FCUK on casual clothes and hoardings in Britain aimed at their young adult market.
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