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1 AVISIT TO AIRBUS Company profiles2 ROLES AND RESPONSIBILITIES AT MEDSET Structure of a
company Employee roles and responsibilities3 A TELEPHONE CALL TO HOLZLAND WULF Telephone
communications between companies4 TRAVELARRAHGEMENTSATBP Arrangements for a business trips A
MEETING AT KUBALD GMBH Formal meetings and business negotiations6 A PRESENTATION
ATCHEVRONTEXACO CORP Formal business presentations7 A MARKETING CAMPAIGN AT
BEIERSDORF Marketing campaigns and strategies Famous brand names8 PRODUCTION AT BALDA AG
Production faciEties and methods Product life cycles9 CONTRACTS AND PAYMENT AT HABERMANN
&FALKE Enquiries, orders, contracts and invoices Incoterms10 ETH UMWELTTECHNIK:DEALING WITH
PROBLEMS Problems, complaints and credit control
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[0 O Over the last century, company structureshave undergone a process of radicalchange. Once, company
leadersdetermined the identity of their company-a company which concentrated on oneproduct range. Those days
are over.nowadays, huge corporations diversifymore and more, with new product rangesand with the acquisition
of othercompanies. The result is conglomeratessuch as General Electric, which sellseverything from aircraft engines
torefrigerators.(] (I Furthermore, the market is saturatedwith a wide variety of similar products:the consumer
attempting to buy a simplebottle of shampoo is confronted byliterally hundreds of "haircare products"on the
supermarket shelves. Globalization is flooding domestic markets withinternational products and
makingcompetition fiercer.[d O With ever more products entering themarket ever more quickly, it is
becomingincreasingly difficult to maintain adistinctive product image.[] [1 Moreover. customers are growing
morecritical and selective. They are lessprepared to buy a product simply for itsfunction: instead, they pay attention
to itsdesign, prestige, quality, eco-friendlinessand how economical it is to use.[J [ In these times of
interchangeableproducts, increasing competition andhypercritical customers, companiesconsider it vital to stand
out from thecrowd and to project a corporate identity
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