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[0 O 2.2.1 From discourse analysis to critical discourse analysisC] [1 When we talk about critical discourse analysis
[0 we tend to think of discourse analysis and connect them together just because they are[] as two approaches to
analysing discoursel] to some degree similar but in nature quite different. These two approaches are both based on
social constructivism which holds the following premisesC] our knowledge of the world is not objective truth[]
but the product of discoursel] discourse is a form of social action that plays a part in producing the social world—
—including knowledgel[d identities and social relationsC] knowledge is created through social interaction in which
we construct common truths and compete about what is true and false [0 different social understandings of the
world lead to different social actions] and therefore the social construction of knowledge and truth has social
consequences [ Jorgensen & Phillips 2002 (I 5-6 [ .[0 [0 The emergence of discourse analysis as an approach to
language is marked by Harris paper Discourse Analysis published in the periodical Language in 1952. But in the
next 20 years[J discourse analysis made limited progress. Zhu Yongsheng [ 2003 divides this period as the fetus
stagel] at which discourse analysis is brand-new to linguists and few attempts were made to analyze texts for lack of
ready-made theories for guidance and lack of methods to abide by. It was not until 1970s that discourse analysis
came into its own development stage.
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